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WHAT ARE NATIVE ADS?
Native Ads are advertising contributions on various websites 
such as news platforms and also classified (classified pages) 
that seamlessly integrate into the flow of reading. The individual 
advertising ads are marked as “advertising”, “sponsored content”, 
“ad” or the like but can otherwise hardly be distinguished from the 
remainder of the website content. In the broadest sense, sponso-
red contents on social platforms are also Native Ads. 

SUCCESS WITH NATIVE ADVERTISING
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Three recommendations from David Pereira, 
Chief Revenue Officer of AdUnit AG and former 
Head of Performance Management at Scout24 
Schweiz AG. 

ADUNIT NATIVE GENERATOR 
Other image formats can be taken over directly in the Native 
Generator of AdUnit. The placement samples show how to allow 
also readjustment of individual display details and provide a first 
impression of the resulting composition.

HOW ARE NATIVE ADS MADE UP?  
In contrast to display ads, Native Ads are put together from indivi-
dual assets/components on the publisher’s page and are overlaid 
with its design. This requires a clear data structure and following 
one or the other recommendation. These are for Native Ads: 

Picture:  File format JPG, PNG, GIF 
 ideally 1200x627px 
Logo:   File format JPG, PNG, GIF
 ideally 200x200px
Title:  25 caracters incl. spaces  
Text:  Brief description of offer



SMART, HONEST AND YET ATTRACTIVE COPY   
Copy and the image are paramount. Readers decide on the content they find appealing and interes-
ting within the space of seconds. Be honest and transparent – do not make false promises or use 
exaggerated headlines. Though this will lead to high click rates in the short term, readers feel betray-
ed afterwards to the detriment of the reputation as well as the success of a campaign. This is often 
referred to as “clickbaiting” and is a thorn in the side of publishers, thus possibly limiting your reach 
considerably. 

THE RIGHT IMAGE 
Everybody always enjoys seeing one’s own logo. However, it should not be positioned on the image of 
Native Ads. Depending on the different display details used by websites and devices, the graphics may 
be cut off or become illegible. The logo is thus always uploaded and used as a separate component. 
The design of the website on which the Native Ad is placed will decide whether it will be shown.

The focus is on clear visual imagery without copy. If copy is used, it should cover maximum 20% of 
the image’s surface area. But once again, the dynamic display details call for caution.  
 
Emotional images inviting users to daydream or to eye contact are ideal. This may be a beautiful 
property at sunset or an attractive car front. We would discourage technical symbols without any 
emotional appeal though, depending on the topic, they could indeed make sense.

3 RECOMMONDATIONS ON NATIVE ADVERTISING

Native Advertising

AdUnit AG | Swisscom Digital Business Unit
Konradstrasse 12 | 8005 Zürich 
+41 43 818 24 24 | www.adunit.ch

I
2

What is the target group interested in? Sports, automotive or rather real estate? We have 
grouped the environments in accordance with the IAB categories to enable a rational 
booking procedure.

Can the target audience also be found on social media? No target audience can be found 
exclusively on social media. People use various electronic media and portals in the course 
of a day, whether to call off Emails or research what they want to buy next. The question to 
be addressed is not either programmatic or social media, but whether programmatic with 
or without social media. We provide rapid and easy, combined bookings on an optimised 
user surface. Should the target audience be addressed in different ways depending on the 
channel, we support you by attaching several creative sets in the booking.

THE RIGHT ENVIRONMENT FOR THE RIGHT MESSAGE 
In this instance, we have laid a lot of groundwork. Just two questions have to be addressed: 

a.

b.
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HOW CAN I GET STARTED EFFICIENTLY?   
There are several ways to get started with display advertising. 

We would be happy to assist you with your project.

Contact us for a free-of-charge, 
non-binding discussion.  

BOOK YOUR APPOINTMENT HERE

https://go.adunit.ch/l/908102/2021-03-11/88mr

